Dr. Manfred Kops

National and International Mass Media Orders
2 h/weekly, Fridays 12.00 — 13.30 h,
Room Vlib

CEMS Core Course, mainly addressed to International Students of the CEMS Master’s
in International Management (CEMS MIM). Other students may participate on request.

The number of participants is limited, prior registration is obligatory via the websites of the
Institute for Broadcasting Economics:
www.rundfunk-institut.uni-koeln.de/Veranstaltungen/CEMSCoreCourse2006.

Participants that have taken part regularly, have written and presented a paper

(if appropriate, this is possible as team work), and have passed a final written examination
will be granted 6 ECTS-points for this CEMS Course (non-CEMS students may gain certifi-
cates according to prior consultations with the International Relations Center).

Recommended Literature

The following list distinguishes between general literature (part 0) and literature for the
specific lectures (parts 1 — 9). Some titles that are considered as basic introductions are
marked with a *, and it is strongly recommended to read them in order to be prepared for
the respective lectures.

All titles that hold signatures are available at the library of the Institute for Broadcasting
Economics, Hohenstaufenring 57a, 50674 KéIn. The library is opened on Mondays 10.00 h
—16.00 h, Wednesdays, 10.00 h — 16.00 h, and Fridays 10.00 h — 13.00 h.

The recommended working papers of the Institute can be downloaded free of charge from
the Institutes’ websites at www.rundfunk-institut.uni-koeln.de.

0. General Literature
Altendorfer, Otto: Das Mediensystem der Bundesrepublik Deutschland, Bd. 2, Berlin 2004,
Sign. 05/79

Arbeitsgemeinschaft der Landesmedienanstalten: ALM Jahrbuch, diverse volumes, Sign.
04/132, 05/69 , 06/97

ARD: ARD-Handbuch, diverse volumes, Sign. 02/216 , 03/136 , 04/186 , 05/140
Barendt, Eric: Broadcasting Law. A comparative study, Oxford 1993, Sign. 05/K

Beyer, Andrea/Carl, Petra: Einflihrung in die Medienbkonomie, Konstanz 2005,
Sign. 04/134

Blumenthal, Howard J./Goodenough, Oliver R.: This Business of Television, 2" edition,
New York 1998, Sign. 01/174

Brynjolfsson, Erik/Kahin, Brian: Understanding the Digital Economy. Data, Tools, and Re-
search, The MIT Press, Cambridge/London 2002, Sign. 04/159

Clement, Reiner: Digital Economy, LIT Verlag, Miinster 2001, Sign. 02/18

*European Audiovisual Observatory: Yearbook 2005, Vol. 1: Economy of the radio and
television industry in Europe, Strassburg 2005, Sign. 06/18

*European Audiovisual Observatory: Yearbook 2005, Vol. 2: Household Audiovisual
Equipment-Transmission-Television Audience, Strassburg 2005, Sign. 06/19

*European Audiovisual Observatory: Yearbook 2005: Vol. 3: Film and Home Video, Strass-
burg 2005, Sign. 06/20
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*European Audiovisual Observatory: Yearbook 2005, Vol. 4: Multimedia and New Tech-
nologies, Strassburg 2005, Sign. 06/21

*European Audiovisual Observatory: Yearbook 2005, Vol. 5: Television Channels -
Programme, Production and Distribution, Strassburg 2005, Sign. 06/22

Faulstich, Werner: Mediengeschichte von den Anféngen bis 1700, Ulm,2006, Sign. 06/16
Faulstich, Werner: Mediengeschichte von 1700 bis ins 3. Jahrtausend, Ulm 2006, Sign. 06/17
Frank, Robert H.: Microeconomics and Behavior, Third Edition, New York et al 1997

*Green, Damian: The Public Realm in Broadcasting, in: Helm, Dieter et al: Can the Market
Deliver: Funding Public Service Television in the Digital Age, Eastleigh 2005, pp. 22 — 39

*Hans-Bredow-Institut (ed.): Internationales Handbuch fir H6rfunk und Fernsehen 2005,
Nomos, Baden-Baden 2005, Sign. 00/118

*Hoskins, Colin/McFadyen, Stuart/Finn, Adam: Media Economics, Applying Economics to
New and Traditional Media, Sage, University of Alberta 2004, Sign. 04/158

Hosp, Gerald: Medien6konomik, Konstanz 2005, Sign. 05/134

*Humphreys, Peter J.: Media and Media Policy in Germany: The Press and Broadcasting
since 1945, Oxford/Providence 1994, Sign. 05/125

Hutter, Michael: Neue Mediendkonomik. Wilhelm Fink Verlag, Miinchen 2006, Sign. 06/191

*Johnston, Donald: Encyclopedia of International Media and Communications, A-E, Vol. 1,
Columbia University, New York 2003, Sign. 03/95

*Johnston, Donald: Encyclopedia of International Media and Communications, F-K, Vol. 2,
Columbia University, New York 2003, Sign. 03/96

*Johnston, Donald: Encyclopedia of International Media and Communications, L-P, Vol. 3,
Columbia University, New York 2003, Sign. 03/97

*Johnston, Donald: Encyclopedia of International Media and Communications, R-Z, Vol. 4,
Columbia University, New York 2003, Sign. 03/98

Kopper, Gerd G.: Medienhandbuch Deutschland. Fernsehen — Radio — Presse — Multime-
dia — Film, Rowohlt Taschenbuchverlag, Hamburg 2006, Sign. 06/205

*Kops, Manfred: What is Public Service Broadcasting and How Should It Be Financed?
Working Papers of the Institute for Broadcasting Economics, No. 145se, Cologne 2001,
Sign. 05/129

Kops, Manfred: 2 18I RELGSEEOH? Working Papers of the Institute for Broadcasting
Economics, No. 145sc, Cologne 2001, Sign. 06/K

*Kops, Manfred: Globalising Media. Benefits and Costs, Winners and Losers, Working Pa-
pers of the Institute for Broadcasting Economics, No. 211e, Cologne 2006, Sign. 06/195

*Kops, Manfred: The German Media Order. A Model for China? Working Papers of the
Institute for Broadcasting Economics, No. 215e, Cologne 2001, Sign. 06/196

*Libertus, Michael: Essential Aspects Concerning the Regulation of the German Broad-
casting System. Historical, Constitutional and Legal Outlines, Working Papers of the In-
stitute for Broadcasting Economics, No.193, Cologne 2006, Sign. 05/117

Low, Linda: Economics of Information Technology and the Media, Singapore University
Press, Singapore 2000, Sign. 01/194

Meyn, Hermann: Massenmedien in Deutschland, Colloquium Verl., Konstanz 1999, Sign.
01/23

*Perino, Grischa/Schulze, Glnter G.: Competition, Cultural Autonomy and Global Govern-
ance: The Audio-Visual Sector in Germany, Hamburg Institute of International Economics,
HWWA-Report No. 232, 2003, http://www.hwwa.de/Publikationen/Report/2003/Report232.pdf

Sjurts, Insa: Gabler Kompakt-Lexikon Medien A-Z, Wiesbaden 2006, Sign. 06/193
Wilke, Jurgen (ed.): Mediengeschichte der Bundesrepublik Deutschland, Kéln/Weimar/
Wien 1999, Sign. 99/162
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Websites:

“German Culture” — brief overview about the German Culture, the German History etc. —
and about the German Mass Media:
http://www.germanculture.com.ua/library/facts/bl_media.htm

Link collection of the Institute for Broadcasting Economics:
http://www:rundfunk-institut.uni-koeln.de

Information about Germany and the German Media at:
http://www.deutsche-kultur-international.de/dir/?dir_id=91
http://www.deutschland.de/hauptrubrik.php?lang=1&category1=157
http://ratgeber-deutschland.de/#Medien
http://www.burks.de/medien.html
http://www.excite.de/directory/World/Deutsch/Medien/Zeitschriften_und_Online-
Magazine/Verzeichnisse_und_Portale

W&V, Das business- und people-magazin, contains studies and data about the German
media markets: http://www.wuv.de/daten/studien/index_2004.html

Media Perspektiven, Special Interest Journal focussing on the German Mass Media
http://www.ard-werbung.de/mp/

Kommission zur Ermittlung der Konzentration im Medienbereich,
provides data about the market shares and ownerships of German TV stations
http://www.kek-online.de/db/

The "Arbeitsgemeinschaft 6ffentlich-rechtlicher Rundfunkanstalten" provides a "Chronik
der ARD" at: http://www.ard.de/intern/chronik/-/id=8302/Ik7113/index.html

KPMG Germany offers several studies about "Media and Publishing" at:
http://www.kpmg.de/lib/search.asp

1. Literature for the Specific Lectures

1.1. Literature for the Lecture
“The Mass Media as an Important and Expanding Industry”

1.1. The Media as Economic Goods

1.2. Types of Mass Media

1.3. The Market, the State, and the Civil Society as Providers of the Media
1.4. The Economic Importance of the Mass Media

Bagwell, Kyle: The Economics of Advertising, Columbia University, New York 2001, Sign.
01/248

Bernier, lvan: The Recent Free Trade Agreements of the United States as lllustration of
Their New Strategy Regarding the Audiovisual Sector,
http://www.mediatrademonitor.org/node/view/146 Sign. 06/K

Berry, Steven T./Waldfogel, Joel: Public radio in the United States: Does it correct market
failure or cannibalise commercial station? In: Journal of Public Economics, No. 71/1999,
pp. 189 — 211, Sign. 06/K

*Beviglia-Zampetti, Americo: WTO rules in the audio-visual sector, in. Guerrieri, Paolo/
lapadre, P. Lelio/Koopmann, Georg (eds.): Cultural Diversity and International Economic
Integration. The Global Governance of the Audio-Visual Sector, Cheltenham/Northamp-
ton 2005, pp. 261 — 284, Sign. 06/88

Bourreau, Marc/Gensollen, Michel/Perani, Jérdbme: The relationship between program
production costs and audiences in the media industry, Paris 2003, 33 pp., Sign. 06/K
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Brynjolfsson, Erik/Kahin, Brian: Understanding the Digital Economy. Data, Tools, and
Reasearch, The MIT Press, Cambrigde/London 2002, Sign. 04/159

Carson, Robert/Wade, Thomas/Hecht, Jason: Microeconomics Issues Today, New York
2005, Sign. 06/104

Chan-Olmsted, Sylvia M./Chang, Byeng-Hee: Diversification Strategy of Global Media
Conglomerates: Examining Its Patterns and Determinants. In: Journal of Media Econo-
mics No. 16/4, 2003, pp. 213 — 233, Sign. 06/K

Dewenter, Ralf: The Economics of Media Markets. Discussion Paper No. 10, 2003, Uni-
versity of the Federal Armed Forces Hamburg, 32 pp., Sign. 06/K

Drukarczyk, Jochen: Unternehmungsbewertung, Vahlen, Miinchen 2001, Sign. 02/113

ERICARTS (European Research Institute for Comparative Cultural Policy and the Arts):
“All Talents Count”, A Pilot Inventory of National Cultural Policies and Measures Sup-
porting Cultural Diversity, Bonn 2001, Sign. 06/K

Franz, Wolfgang/Ramser, Hans Juargen/Stadler, Manfred (eds.): Fusionen, Mohr Siebeck,
Tlbingen 2002, Sign. 02/122

Grant, Peter S./Wood, Chris: Blockbusters and Trade Wars. Popular Culture in a Global-
ized World, Vancouver 2004, ISBN: 1553650093

*Guerrieri, Paolo/lapadre, P. Lelio/Koopmann, Georg (eds.): Cultural Diversity and Interna-
tional Economic Integration. The Global Governance of the Audio-Visual Sector, Chel-
tenham/Northampton 2005, Sign. 06/88

Gunther, Richard/Mughan, Anthony: Democracy and the Media, Cambridge 2000, Sign.
06/98

Gutsch, Stefan: Strategien fiir Beteiligungen im privaten Fernsehmarkt, Léw und Vorder-
wilbecke Verlag, Baden-Baden 1996, Sign. 97/84

*Helm, Dieter et al: Can the Market Deliver: Funding Public Service Television in the Digital
Age, Eastleigh 2005, Sign. 07/29

Hollifield, C. Ann/Vlad, Tudor/Becker, Lee B.: Market, Organization, and Strategic Factors
Affecting Media Entrepreneurs in Emerging Economies, Jénkdping International Busi-
ness School, http://www.grady.uga.edu/coxcenter/activities/activities03-04/docs/ Jon-
koping%20Paper/Jonkoping%20paper.pdf, 2003, pp. 133 — 155, Sign. 06/K

*IBM Business Consulting Services: Media and entertainment 2010, http://www.google.de/
url?sa=U&start=60&qg=http://www-935.ibm.com/services/us/imc/pdf/ge510-3569-01f-
media-2010.pdf&e=14905&ei=jpILRYSeCZrK-QL83eziCA&usg=
__ebaRFM9IDdUGmMOcNnBKPUg_fq70=, (2003), Sign. 06/K

Kleinert, J6rn/Klodt, Henning: Megafusionen. Trends, Ursachen und Implikationen, Mohr
Siebeck, Tubingen 2000, Sign. 00/95

Knapp, Carolyne: Die deutsche Fernsehindustrie: Eine Analyse der Wettbewerbsstrate-
gien vor dem Hintergrund zunehmender Digitalisierung von Medien, Arbeitspapiere des
Instituts flir Rundfunkékonomie, Heft 179, Cologne 2003, Sign. 04/12

*KPMG: Information, Kommunikation, Medien, 2001-2004, Branchenprognosen aus vier
europaischen Landern, at: http://www.kpmg.de/library/brochures_surveys/1500.htm

*Kops, Manfred: German TV Programmes for China? A Political Economy Perspective,
Working Papers of the Institute for Broadcasting Economics, No. 200e, Second Edition,
Cologne 2006, Sign. 06/ K

Kops, Manfred: 1F&E 89 F 11| 'i"éﬁHIBI ? —ANBUAZTE %7PY55 177 Working Papers of
the Institute for Broadcasting Economics, No. 200c (Chinese Version of the Working
Paper No. 200e, 1. ed.); Cologne 2005, Sign. 06/ K

Lange, Andre: The European audiovisual industry at the verge of convergence, Chapter
Thirteen in: Nissen, Christian S. (ed.): Making a Difference: Public Service Broadcasting
in the European Media Landscape, John Libbey Publishing , Eastleight 2006, pp. 1 —
16, Sign. 07/27
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Mangani, Andrea: Profit and audience maximization in broadcasting markets, Information
Economics and Policy No 15/2003, pp. 305 — 315, Sign. ### (bitte besorgen)

Meyer, Thomas: Media Democracy, Cambridge 2002

Noam, Eli M./Millonzi, Joel C. (eds.): The International Market in Film and Television, Nor-
wood 1993, Sign. 93/204

Pringle, Peter K./Starr, Michael F./MacCavitt, William E.: Electronic media management,
Focal, Boston 1991, Sign. 93/142

*PriceWaterhouseCoopers: German Entertainment and Media Outlook: 2005-2009,
http://www.pwc.com/extweb/pwcpublications.nsf/docid/C3A3CC7C707F052E8025709D0
030670C, Sign. 06/K

*PriceWaterhouseCoopers: German Entertainment and Media Outlook: 2006-2010,
http://www.pwc.com/Extweb/pwcpublications.nsf/docid/2DE19D296E0CD8BD80257205
0043696F, Sign. 06/K , Sign. 06/200

PricewaterhouseCoopers (ed.): Global Entertainment and Media Outlook: 2002 — 2006.
Executive Summary, www.pwcglobal.com/e&m/outlook/Outlook2002_ExecSummary
Final.pdf

*PricewaterhouseCoopers (ed.): Global Entertainment and Media Outlook: 2005 — 2009.
Global Overview, 2005, pp. 1 — 17, Sign. 06/K

Rohn, Ulrike: Media Companies and Their Strategies in Foreign Television Markets, Wor-
king Papers of the Institute for Broadcasting Economics, No. 187, Cologne 2004, Sign.
04/125

*Schulze, Bernd/Thielmann, Bodo/Sieprath, Stephan/Hess, Thomas: The Bertelsmann AG:
An Exploratory Case Study on Synergy Management in a Globally Acting Media Organisa-
tion, in: The International Journal on Media Management, No. 3&4/2007, pp. 138 — 147,
http://www.leaonline.com/doi/pdfplus/10.1207/s14241250ijmm0703%264_6

Weidenbach, Tim: Der Wettbewerb auf den Stufen der TV-Produktion in den USA, Bochum
2005, 20 pp., Sign. 06/K

Webster, James/Phalen, Patricia/Lichty, Lawrence: Ratings Analysis, Mahwah, New Jer-
sey 2006, Sign. 06/95

Wiedemann, Verena: Promoting Creative Industries: Public Policies in Support of Film,
Music and Broadcasting in Developing Economies, Study prepared for UNCTAD XI,
High Level Panel on Creative Industries and Development, 13 June 2004, Sao Paulo,
Brazil, mimeo, June 2004

Wilbur, Kenneth C.: Modeling the Effects of Advertisement-Avoidance Technology on Ad-
vertisement-Supported Media, University of Virginia, Charlottesville 2004, 35 pp., Sign.
06/K

Willems, Herbert (ed.): Die Gesellschaft der Werbung, Westdeutscher Verlag, Opladen
2002, Sign. 05/06

Wolf, Michael J.: The entertainment economy. How mega-media forces are transforming
our Lives, Times Books, New York 1999, Sign. 99/112

Websites:

JupiterResearch “provides unbiased research, analysis and advice, backed by proprietary
data, to help companies profit from the impact of the Internet and emerging consumer
technologies on their business” at http.//www.jupiterresearch.com/bin/item.pl/home

McKinsey also offers data and studies about the media industry at
http.//www.mckinsey.com;
very informative are the McKinsey quarterly-publications:
http://www.mckinsey.de/knowmatters/quarterly/publikationen_quarterly.htm
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Also see the international websites of Price WaterhouseCoopers at http://www.pwc.com/
and the national website at http://www.pwc.de/

‘news for journalists” about the German media are provided by “Newsroom.de —
Nachrichten fir Journalisten at http.//www.newsroom.de./ Also a newsletter can be sub-
scribed there.

1.2. Literature for the Lecture
“The Mass Media as a Key Institution of Public Communication”

The Cultural Importance of the Mass Media
The Political Importance of the Mass Media
The Mass Media and Public Communication
The German Mass Media Order
International Mass Media Orders

— ) —h )k
Sl

Bacchetta, Marc/Low, Patrick/Mattoo, Aaditya/Schuknecht, Ludger/Wager,
Hannu/Wehrens, Madelon: Electronic Commerce and the Role of the WTO, WTO Publi-
cations, Geneva 1998, Special Studies 2, Sign. 06/K

Bayerische Landeszentrale fir neue Medien(BLM): Rundfunk in éffentlich-rechtlicher Tra-
gerschaft - Modell fir modernes Rundfunkmanagement, BLM - Symposium Medien-
recht 1999, Verlag Reinhard Fischer, Miinchen 2000, Sign. 01/90

BBC: Forging the Union. Allan Little Revisits the Origins of the European Alliance, 0.0.
2006, pp. 1 — 35, Sign. 06/K

Becker, Jorg: Weltweite Kommunikation. Medienimperialismus und Hybridkultur revisited.
In: Muller, Johannes/Fleck, Michael (ed.): Globale Solidaritat durch weltweite Kommuni-
kation? Kohlhammer, Stuttgart 2002, pp. 1 — 30, Sign. 06/K

Berry, Steven T./Waldfogel, Joel: Public radio in the United States. Does it correct market
failure or cannibalize commercial stations? 0.0. 1999, pp. 189 — 211, Sign. 06/K

Blaurock, Uwe (ed.): Medienkonzentration und Angebotsvielfalt zwischen Kartell- und
Rundfunkrecht, Nomos Verl.-Ges., Baden-Baden 2002, Sign. 02/66

Bohl, Christoph: Konzentrationskontrolle in den Medien, Nomos Verl.-Ges., Baden-Baden
2000, Sign. 00/172

Brown, Allan: The Economics of Media Ownership. Submission to the Productivity Com-
mission Inquiry into the Broadcasting Services Act 1992, Griffith University 1998, 13 pp.,
Sign. 06/K

Brummel, Sabine: Zur Konzentration im deutschen Fernsehsektor, Nomos Verl.-Ges., Ba-
den-Baden 1999, Sign. 00/127

Bullert, B. J.: Public Television, Rutgers University Press, New Brunswick, New Jer-
sey/London 1997, Sign. 99/119

Biindnis 90/Die Griinen Bundestagsfraktion (ed.): Medienkonzentration: Wie erhalten wir
die Medienvielfalt? Berlin 2006, 28 pp., Sign. 06/K

Caffarel, Carmen/Garcia de Castro, Mario: Editorial autonomy and public control — the de-
bate over reform, Chapter Nine in: Nissen, Christian S. (ed.): Making a Difference: Pub-
lic Service Broadcasting in the European Media Landscape, John Libbey Publishing ,
Eastleight 2006, pp. 135 — 14616, Sign. 07/27

CBC/Radio-Canada: The Role of Public Broadcasting in Fostering Civil Society, November
2002, http://www.cbc.radio-canada.ca/speeches/20021112.shtml, Sign. 06/K

Christiansen, Olaf: Das "Office for Strategic Influence" als Informationsmanager in der US-
Kampagne in Afghanistan in: Publizistik, Vierteljahreshefte fir Kommunikationsfor-
schung, Heft 1, Wiesbaden 2004, pp. 66 — 81, Sign. 06/K
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Claussen, Bernhard: Politische Sozialisation durch Massenmedien und die Vermittlung
von Vorstellungen Uber fremde Vélker, Gesellschaften und Nationen, in: Vélker und Na-
tionen im Spiegel der Medien, Bundeszentrale fir politische Bildung, Schriftenreihe,
Band 269, Bonn 1989, pp. 67 — 87

Collins, Richard: The BBC and "public value", in: Medien & Kommunikation, No. 2/2007,
pp. 164 -184

Cooter, Robert/Ulen, Thomas: Law and economics, Addison Wesley Longman, Reading,
Massachusetts 2000, Sign. 01/121

Deutsche UNESCO-Kommission: Ubereinkommen iiber Schutz und Férderung der Vielfalt
kultureller Ausdrucksformen, Bonn 2005, Sign. 06/194

Diaz, Andina: Asymmetric Information and Electoral Campaigns. The Role of Media, in:
conflict & communication, Konstanz 2003, pp. 1 — 25, Sign. 06/K

EBU (European Broadcasting Union): Audiovisual services and GATS. EBU Comments on
US negotiating proposals of December 2000, Doc. DAJ/MW/ mp, 12. 4. 2001, Sign.
06/K

Eckel, Carsten: Trade and Diversity. Is there a Case for "Cultural Protectionism?” Black-
well Publishing Ltd., Oxford 2006, pp. 403 — 418, Sign. 06/K

Elasmar, Michael: The Impact of International Television, Mahwah, New Jersey 2003,
Sign. 06/101

Erdogdu, M. Mustafa: What Feeds Global Terror and What May Eradicate It in the Long
Term? Istanbul 2004, pp. 1 — 19, Sign. 06/K

Européische Audiovisuelle Informationsstelle: Die rechtliche Zustandigkeit fir Rundfunk-
veranstalter in Europa, Strassburg 2002, Sign. 04/78

*Europaische Audiovisuelle Informationsstelle: Politische Rede und die Rolle der Medien,
Strassburg 2004, Sign. 05/101

European Economic and Social Commitee: Opinion on the Proposal for a European Parlia-
ment and Council recommendation on the protection of minors and human dignity and
the right of reply in relation to the competitiveness of the European audiovisual and in-
formation services industry, TEN/195, Brussels 9 February 2005, Sign. 06/K

Friends of Canadian Broadcasting: Using Radio & TV to Enhance Civil Society, April 2005.
http://www.friends.ca/news/speeches/speeches04300501.asp, Sign. 06/K

Georgiou, Myria: Mapping minorities and their Media: The National Context - The UK, Lon-
don 2001, 64 pp., Sign. 06/K

Graber, Doris A.: Processing Politics. Learning from Television in the Internet Age, The
University of Chicago Press, Chicago 2001, Sign. 01/221

Graeff, Peter: Medien und Korruption: Die korruptionssenkende Wirkung der Mediennut-
zung und der ,neuen Medien®. In: Vierteljahrshefte zur Wirtschaftsforschung, Jg. 73,
2004, Heft 2, pp. 212 — 225, Sign. 06/K

Guerrieri, Paolo/lapadre, P. Lelio/Koopmann, Georg: Cultural Diversity and International
Economic Integration, Cheltenham 2005, Sign. 06/88

Gunther, Richard/Mughan, Anthony: Democracy and the Media, Cambridge 2000, Sign.
06/98

Hasebrink, Uwe: Nutzungsforschung. In: Giinter Bentele; Hans-Bernd Brosius; Otfried Jar-
ren (eds.): Offentliche Kommunikation. Handbuch Kommunikations- und Medienwissen-
schaft. Wiesbaden 2003, pp. 101 - 127, Sign. 03/125

Harrison, Lawrence/Huntington, Samuel: Culture Matters, New York, 2000, Sign. 01/74

Hess, Wolfgang/Jury-Fischer, Christine: Medienkartellrecht. In: Archiv flr Presserecht,
Dusseldorf, Vol. 37/2006, No. 4, pp. 333 — 341, Sign. 06/K

Higgins, John W.: Alternative Media and the Cult of Individualism: Experiences from U.S.
Public Access Cable TV, San Francisco 2002, pp. 1 — 14, Sign. 06/K
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Hosp, Gerald: The Media Rent-Seeking Society: Differences in Democratic and Authoritar-
ian Environments, University of Fribourg (Switzerland), 2003, 37 pp., Sign. 06/K

Huber, Hans Dieter: Welcome to Securityland. Die Globalisierung von Kommunikation und
Kultur im Internet (1). In: kritische Berichte, Zeitschrift fir Kunst- und Kulturwissenschaf-
ten, Jg. 25, Marburg 1997, Jonas Verlag fir Kunst und Literatur, Heft 1, pp. 70 — 79,
Sign. 06/K

Islam, lyanatul/Chowdhury, Anis: The political Economy of East Asia. Post-crisis Debates,
Oxford University Press, New York 2000, Sign. 02/56

Joseph, Ammu: Sound and Fury Over the Broadcast Bill, in: India Together, Oct. 16th,
2006, www.indiatogether.org/2006/jul/med-bcastbill.htm

Joseph, Ammu: The Broadcast Bill and the Public Interest, in: zestmedia, July 31th, 2006,
www.mail-archive.com/zestmedia@yahoogroups.com/msg01939.html

Kleinsteuber, Hans J.: Dialogue of Cultures and the Internet: A Turning Point in the Ethics
of International Communications? In: Orient Institut (ed.): Media Ethics and the Dialogue
of Cultures. Journalistic Self-Regulation in Europe and the Islamic World. Hamburg
2003, pp. 235 — 248, Sign. 06/K

Kleinsteuber, Hans J.: Der Dialog der Kulturen in der Kommunikationspolitik, Minchen
20083, pp. 145 — 192, Sign. 06/K

Kleinsteuber, Hans J.: Terrorismus und Feindbilder. Zur visuellen Konstruktion von Fein-
den am Beispiel Osama Bin Laden und Saddam Hussein. In: Beuthner, Michael et.al.
(eds.): Bilder des Terrors — Terror der Bilder? Kéln 2003, pp. 206 — 237, Sign. 06/K

Kleinwéachter, Wolfgang: Internet Governance: ICANN vs. ITU? In: Heinrich B6ll Founda-
tion (ed.): Visions in Process, World Summit on the Information Society, Geneva 2003 —
Tunis 2005, pp. 39 — 42, Sign. 05/135

Kleist, Thomas: Rechtliche Bedingungen im europaischen Ausland fir lokales Cross-
Media. Vortrag bei der BLM-Veranstaltung: Angebots- und Meinungsvielfalt in lokalen
und regionalen Medienmarkten, 31. Marz 2006, 2006, Sign. 06/K

Kleist, Thomas: Die Medienrichtlinie — Geplante Neuregelungen fir Fernsehsendungen.
Impulsreferat beim 6. EMR-Panel im Rahmen der Medientage Miinchen, 19. Oktober
2006, Mlnchen 2006, Sign. 06/K

Kleist, Thomas: Die Medienunternehmen europaisieren sich — Brauchen wir eine europai-
sche Konzentrationskontrolle? Referat bei der Veranstaltung: Deutsch-franzdsischer
Mediendialog Berlin, 07. - 08. November 2006, Berlin 2006, Sign. 06/K

Kleist, Thomas/Scheuer, Alexander: Public service broadcasting and the European Union.
From “Amsterdam” to “Altmark”: The discussion on EU state aid regulation, Chapter
Eleven in: Nissen, Christian S. (ed.): Making a Difference: Public Service Broadcasting
in the European Media Landscape, John Libbey Publishing , Eastleight 2006, pp. 163 —
182, Sign. 07/27

Kolb, Felix: The Impact of Transnational Protest on Social Movement Organizations: Mass
Media and the Making of ATTAC Germany, Berlin, 48 pp., Sign. 06/K

*Kops, Manfred: Combating Media Concentration in a Globalising World Economy, Working
Papers of the Institute for Broadcasting Economics, No. 118, Cologne 1999, Sign. 00/73

*Kops, Manfred: Soll der 6ffentlich-rechtliche Rundfunk die Nachfrage seiner Zuhérer und
Zuschauer korrigieren? Working Papers of the Institute for Broadcasting Economics, No.
196, Cologne 2005, Sign. 05/44

Kracauer, Siegfried: From Caligari to Hitler. Princeton: University of Princeton Press. 2004

Krajewski, Markus: Effects of the GATS on instruments of cultural polity and cultural pro-
motion in Germany, Legal opinion prepared for the German UNESCO Commission,
manuscript, Potsdam 2005, Sign. 06/K
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Kramer, Dieter: Aktuelle Formen und Strukturen des kulturellen Dialogs. In: Muller, Johan-
nes/Fleck, Michael (eds.): Globale Solidaritat durch weltweite Kommunikation? Kohl-
hammer, Stuttgart 2002, pp. 31 — 72, Sign. 06/K

Laffont, Jean-Jacques: Incentives and Political Economy, Oxford University Press, New
York 2001, Sign. 02/55

McChesney, Robert W.: Media and Democracy. The Emergence of Commercial Broad-
casting in the United States 1927 — 1935, 0. O. 1992, pp. 1 — 13, Sign. 06/K

*McChesney, Robert: Rich Media, Poor Democracy. Communication Politics in Dubious
Times, Urbana/Chicago 1999, Sign. 00/40

McChesney, Robert: Telecommunications, Mass Media, and Democracy: The Battle for
the Control of U.S. Broadcasting, 1928-1935, Oxford University Press, USA, 1993, 2004

McChesney, Robert: Corporate Media and the Threat to Democracy, Seven Stories Press,
New York 1997

McChesney, Robert/Nichols, John: It's the Media, Stupid! Seven Stories Press, New York
2000, Sign. 01/195

McChesney, Robert/Nichols, John: Our Media, Not Theirs: The Democratic Struggle
Against Corporate Media, Seven Stories Press, New York 2002, Sign.07/28

*McChesney, Robert W./Schiller, Dan: The Political Economy of International Communica-
tions. Foundations for the Emerging Global Debate about Media Ownership and Regula-
tion. In: Technology, Business and Society Programme Paper, Nr. 11, Geneva 2003, 33
pp., Sign. 06/K

McManus, John H.: Market-driven journalism. Let the citizen beware? Sage Publications,
California 1994, Sign. 97/117

Milan, Stefania: Communicating Civil Society: participation as the main benchmark of Civil
Society Media. The case of the third World Social Forum, 0.0. 2004, pp. 1 — 22, Sign.
06/K

Miller, Eric D.: Balancing national security and the public’s right to know after September
11. In: Caparini, Marina (ed.): Media in Security and Governance. The Role of the News
Media in Security Oversight and Accountability, Nomos, Baden-Baden 2004, pp. 267 —
329, Sign. 06/K

Mosley, Ivo (ed.): Dumbing Down: Culture, Politics and the Mass Media (Paperback), Im-
print academic 2000, Sign. 05/124

*Motta, Massimo/Polo, Michele: Concentration and public policies in the broadcasting in-
dustry: the future of television. In: Economic Policy, 1999, Nr. 25, pp. 295 — 334, Sign.
06/K

*Nissen, Christian S. (ed.): Making a Difference: Public Service Broadcasting in the Euro-
pean Media Landscape, John Libbey Publishing , Eastleight 2006, Sign. 07/27

*Nissen, Christian S.: No public service without both Public and Service — and the Charyb-
dis of elitism , Chapter Five in: Nissen, Christian S. (ed.): Making a Difference: Public
Service Broadcasting in the European Media Landscape, John Libbey Publishing , Eas-
tleight 2006, pp. 65 — 85, Sign. 07/27

*Noam, Eli M.: Media Americanization, National Culture, and Forces of Integration, Chapter
3 in: Noam, Eli M./Millonzi, Joel C. (eds.): The International Market in Film and Televi-
sion, Norwood 1993, pp. 41 — 58, Sign. 93/204

Owen, Bruce M.: Statement on Media Ownership Rules, Washington D.C. 2003, 16 pp.,
Sign. 06/K

Pack, Doris: Sicherung der kulturellen Vielfalt in Europa, o. O., 0. J., pp. 18 — 23,
http://www.cdu-csu-ep.de/themen/medienpolitik/medienpolitik.pdf, Sign. 06/K

Perino, Grischa/Schulze, Giinther G.: Competition, cultural autonomy and global govern-
ance: the audio-visual sector in Germany, in: Guerrieri, Paolo/lapadre, P. Lelio/Koop-
mann, Georg (eds.): Cultural Diversity and International Economic Integration. The Glo-
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bal Governance of the Audio-Visual Sector, Cheltenham/Northampton 2005, pp 52 — 95,
Sign. 06/88

Picard, Robert G.: Financing public media: The future of collective funding, Chapter
Twelve in: Nissen, Christian S. (ed.): Making a Difference: Public Service Broadcasting
in the European Media Landscape, John Libbey Publishing , Eastleight 2006, pp. 183 —
196, Sign. 07/27

Pies, Ingo: Weltethos versus Weltgesellschaftsvertrag — Methodische Weichenstellungen
fir eine Ethik der Globalisierung. In: Arnold, Volker (ed.): Schriften des Vereins fir So-
zialpolitik, Bd. 228/VIl: Wirtschaftsethische Perspektiven VII, Duncker & Humblot, Berlin
2003, pp. 59 — 78, Sign. 06/K

Plimper, Thomas/Busch, Andreas: Nationaler Staat und internationale Wirtschaft: Eine
EinfGhrung in die Globalisierungsdiskussion. In: Busch, Andreas/Plimper, Thomas:
Nationaler Staat und internationale Wirtschaft: Anmerkungen zum Thema Globali-
sierung, Nomos, Baden-Baden 1999, pp. 1 — 9, Sign. 06/K

Renaud, Jean-Luc: International Trade in Television Programs: Quota Policies and Consu-
mer Choice Revisited, Chapter 7 in: Noam, Eli M./Millonzi, Joel C. (eds.): The Internatio-
nal Market in Film and Television, Norwood 1993, pp. 151 — 162, Sign. 93/204

Ridder, Christa-Maria/Engel, Bernhard: Massenkommunikation 2005: Images und Funkti-
onen der Massenmedien im Vergleich, in: Media Perspektiven, No. 9/2005, pp. 442-
448; http://www.ard-werbung.de/mp, Sign. 06/K MP9

Saxer, Ulrich (ed.): Publizistik. Vierteljahrshefte fir Medien-Kulturkommunikation, Sonder-
heft 2/1998, Westdeutscher Verlag, Wiesbaden 1998, Sign. 98/234

Schéafer, Wolf: Globalisierung: Entmonopolisierung des Nationalen? Hamburg 1999, pp. 9
— 21, Sign. 06/K

Silverstone, Roger: Regulation, Media Literacy and Media Civics, London 2002, pp. 1 —
18, Sign. 06/K

Schulz, Wolfgang/Held, Thorsten: Die Zukunft der Kontrolle der Meinungsmacht: Gutach-
ten im Auftrag der Friedrich-Ebert-Stiftung: Berlin ; Bonn : FES, 2006 - 100 pp..
http:/library.fes.de/pdf-files/stabsabteilung/04083.pdf, Sign. 06/K

Schulze, Gunther G./Frank, Bjorn: Deterrence versus intrinsic motivation. Experimental
evidence on the determinants of corruptibility, in: Economics of Governance, Springer
Verlag, Berlin/Heidelberg 2003, pp. 143 — 160, Sign. 06/K

*Soroka, Stuart N.: Media, Public Opinion, and Foreign Policy. In: Press/Politics, Vol. 8, Nr.
1, 2003, pp. 27 — 48, Sign. 06/K

Splichal, Slavko: Public media in service of civil society and democracy, Chapter Two in:
Nissen, Christian S. (ed.): Making a Difference: Public Service Broadcasting in the
European Media Landscape, John Libbey Publishing , Eastleight 2006, pp. 17 — 33,
Sign. 07/27

Standing Committee on Canadian Heritage (House of Commons Canada): Our Cultural
Sovereignty, 2002, Sign. 06/K

Stenou, Katérina (ed.): UNESCO and the Issue of Cultural Diversity. Review and Strategy,
1946-2004. A study based on official documents, revised version, Paris 2004, 06/K

Sutter, Daniel: Can the media be so liberal? The economics of media bias, in: Cato Jour-
nal, Vol. 20, No. 3, N.W. Washington D.C. 2001, pp. 431 — 451, Sign. 06/K

Towse, Ruth (ed.): A Handbook of Cultural Economics, Cheltenham/Northampton 2003,
Sign. 05/84

Tuazon, Ramon R.: Mass Media as a News Item. http://bworldonline.com/assets/
printerfriendly.php, Sign. 06/K

UNESCO (ed.): UNESCO Convention on Cultural Diversity, Paris 2005, pp. 1 — 4, Sign.
06/K
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Voltmer, Katrin: Structures of diversity of press and broadcasting systems: The institutional
context of public communication in Western democracies in: Discussion Paper FS Il
00-201, Wissenschaftszentrum Berlin flr Sozialforschung (WZB), Berlin Marz 2000,
Sign.06/K

Ward, David: Can the market provide, Chapter Four in: Nissen, Christian S. (ed.): Making
a Difference: Public Service Broadcasting in the European Media Landscape, John Lib-
bey Publishing , Eastleight 2006, pp. 51 — 64, Sign. 07/27

WEMF (World Electronic Media Forum): Radio and TV Fundamental Debates, Final Re-
port, printed version, 0. O. 2004, pp. 98 — 107, also see www. wemfmedia.org , Sign.
06/K

Wolton, Dominique: Public service — beyond the obsession with technology and the mar-
kets, Chapter Thirteen in: Nissen, Christian S. (ed.): Making a Difference: Public Service
Broadcasting in the European Media Landscape, John Libbey Publishing , Eastleight
2006, pp. 197 — 210, Sign. 07/27

World Summit on the Information Society (ed.): World Electronic Media Forum, Geneva
2003, pp. 1 — 3, Sign. 06/K

Websites
Website of Deutsche UNESCO: http://www.unesco.de/c_english/index.htm
Website of Deutscher Kulturrat: www.kulturrat.de

A list with links to journals on mass communication research and a list of academic publi-
cations on mass communication research is provided by the Deutsche Gesellschaft fir
Publizistik at: www.dgpuk.de

An extensive list of articles about radio and television) is provided (in German) by:
www.netzwerk-mediatheken.de/documents/Aufsatznachweis_Lang 2005.pdf

Articles about radio, television, and the new media, especially about the users of these
media can be found at: http://www.ard-werbung.de/mp/

Information about the "Blrgermedien" (non-commercial, non-governmental broadcasters)
are provided by:

Information about the social influence and effect of the mass media, including "alternative"
(third sector) media are provided by the Global Media Monitor at
http://lass.calumet.purdue.edu/cca/gmm/

- Bildungszentrum Blrgermedien: www.bildungszentrum-buergermedien.de;

- conneX - Infomagazin fir Burgermedien: www.connex-magazin.de;

- Blrgermedien und Internet: www.buerger-medien.de;

- Norddeutsche Kooperation flr Blirgermedien: www.noko-buergermedien.de;
- Bundesverband Offene Kanale (BOK): www.bok.de;

- Bundesverband Freier Radios: www.freie-radios.de.

1.3. Literature for the Lecture “The Print Media”
3.1. The Structure of Private Print Media Provision in Germany
3.2. The Regulation of the Print Media in Germany
3.3. Print Media Orders — internationally compared
Case Study I: German Antitrust Commission prohibits sale of Berliner Zeitung

Brake, Laurel (ed.): Print in Transition, 1850 - 1910 : Studies in Media and Book History,
Palgrave, New York 2001

Bruck, P. A. (ed.): Print unter Druck, Miinchen 1994, Sign. 94/354
Breyer-Maylander, T./Werner, A.: Handbuch der Medienbetriebslehre, Minchen 2003
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Haas, Marcus: Kostenlose Pendlerzeitungen in Europa. Anbieter, Angebote, Strategien, in:
Media Perspektiven, No. 10/2006, pp. 510-520 http://www.ard-werbung.de/mp, Sign.
06/K MP10

*Heinrich, Jurgen: Medienbkonomie, Band |, Mediensystem, Zeitung, Zeitschrift, Anzeigen-
blatt, 1. Aufl., Westdeutscher Verlag, Opladen 1999, Sign. 94/414

Holznagel, Bernd: Gratiszeitungen — ein Versto3 gegen die Pressefreiheit? Befunde eines
Rechtsgutachtens, in: Media Perspektiven, No. 10/2006, pp. 521-528 http://www.ard-
werbung.de/mp, Sign. 06/K MP10

*Kurp, Matthias: Holtzbrinck scheitert mit Kartell-Beschwerde — Ubernahme der Berliner
Zeitung bleibt auch nach OLG-Beschluss verboten, 0.0., 27.10.2006,
http://www.medienmaerkte.de/artikel/print/042710_tagesspiegel.htm, 2 pp., Sign.06/K

*Ludwig, Johannes: Mikrobkonomie der Medien, in: Altmeppen, K.-D./Karmasin, M. (eds.):
Medien und Okonomie, Bd. 1., Opladen 2003, pp. 187-214, Sign. 03/83

*Ludwig, Johannes: Zur Okonomie der Medien: Zwischen Marktversagen und Querfinan-
zierung, Opladen 1998, pp. 217-379

Ludwig, Johannes: Zur Okonomie der Wissenschaftsmedien, in: Rundfunk und Fernsehen,
46. Jg., Heft 2 — 3, Baden-Baden 1998, Sign. 06/K

*Luther, Siegfried/ Broich, Alexander: Diversifikation versus Fokussierung — Strategisches
Portfoliomanagement am Beispiel der Bertelsmann AG in: Hungenberg, Harald/Meffert,
Jurgen(Hrsg.): Handbuch Strategisches Management, 1. Auflage, Wiesbaden Nov.
2003, S. 105 — 123, ISBN: 3-409-12312-1, Sign.06/K

May, Frank Christian: Der gebundene Buchpreis. Eine 6konomische Betrachtung, Arbeits-
papiere des Instituts fir Rundfunkékonomie, No. 132, Cologne 2000, Sign. 00/112

Price, Monroe E./Krug, Peter: The Enabling Environment for Free and Independent Media,
Oxford 2000, Sign. 06/K

Roper, Horst: Gratiszeitungen und etablierte Zeitungsverlage. (Mdgliche) Effekte eines
neuen Pressetyps, in: Media Perspektiven, No. 10/2006, pp. 521-528 http://www.ard-
werbung.de/mp, Sign. 06/K MP10

Stannies, Karlheinz: Wo Wettbewerb fehlt, sinkt die Qualitat, in: DJV NRW: Journal, Heft
5/2006, pp. 20 — 21, Sign. 06/K

Vogel, A./Holtz-Bach, C. (eds.): Zeitschriften und Zeitschriftenforschung, Publizistik, Son-
derheft 3, Wiesbaden 2002

*Voltmer, Katrin: Structures of diversity of press and broadcasting systems: The institutional
context of public communication in Western democracies, Berlin 2000, http://
scholar.google.com/url?sa=U&q=http://skylla.wz-berlin.de/pdf/2000/iii00-201.pdf , Sign.
06/K

ZAW: Werbung in Deutschland, div. Volumes, Sign. 06/109 , 05/42 , 06/90

Websites

Journals and Newspapers published in Germany are listed at:
http://www.mavridis.de/links/printmedien.htm
http://www.mediamonster.de/dkarte.htm
http://www.rechercheportal.de/dc/printmedienadressen.php

German journals and papers that contain information about Germany , the German culture
and the German language, that are interesting for foreigners, especially for students of
the German language are listed at::
http://www.deutsche-kultur-international.de/dir/?dir_id=89&lang=de

Content analyses of the media, especially of the print media, can be found at:
http://www.mediatenor.de/
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1.4. Literature for the Lectures on “Broadcasting”

4.1.The Structure of Private Broadcasting in Germany
Case Study II: Evaluating the private value of merging commercial broadcasters
Case Study lll: Pay TV in Germany: Past and Future
Case Study IV: A Satellite Fee for TV Programmes in Germany?
4.2. The Structure of Public Service Broadcasting in Germany
Case Study V: Evaluating the public value of Public Service Broadcasters
4.3. Voluntary Broadcasting in Germany
Case Study VI: Organisation, funding, and programming of the German “Blirgerfunk”
4.4. Regulation of Broadcasting in Germany
Case Study VII: Revision of the European TV-Directive
4.5. The German Broadcasting Order - internationally compared
Case Study VIII: The Future of Chinese Broadcasting
Case Study IX: Antitrust Policy in India

Australian Broadcasting Corporation (ABC): An Analysis of the ABC’s Funding Relative to
the International Public Broadcasters and Domestic Peers, 2002, Sign. 06/K

Bardoel, Jo/d"Haenens, Leen/Peeters, Allerd: Defining Distinctiveness. In Search of Public
Broadcasting Performance and Quality Criteria, first draft

BBC: Building public value. Renewing the BBC for a digital world, London 2004, Sign. 06/K

Cassidy, Darce: Australia’s broadcasting system — the need for distinctive programming,
0.0., 0.d., 5 pp., Sign.06/K

Chafetz, Josh: The Disgrace of the BBC, Vol.008, Issue 47, 0.0., 25.08.2003, 2 pp.,
http://www.travelbrochuregraphics.com/extra/disgrace_of the BBC.htm, Sign.06/K

Collins, Richard: The Future of Public Service Broadcasting in the United Kingdom, in:
Donges, Patrick/Puppis, Manuel (eds.): Die Zukunft des 6ffentlichen Rundfunks. Inter-
nationale Beitrdge aus Wissenschaft und Praxis, KéIn 2003, pp. 111 — 130, Sign. 03/58

Colyvanov, Yegor: Public Service Broadcasting. What's ahead? Moscow 2004, pp. 1 -9,
Sign. 06/K

Department for Culture, Media and Sport: A public service for all: The BBC in the digital
age, London/Crown 2006, Sign. 06/K

DVB Multimedia Bayern GmbH (Pressemitteilung): Viel Larm um Werbung und Product
Placement. Medientage Minchen 2006 vom 18. bis 20. Oktober, Miinchen 2006, Sign.
06/K

*Eckstein, Katharina: ,Moral spielt keine Rolle* — Wirtschaftseliten zwischen Konkurrenz-
druck und gesellschaftlicher Verantwortung in: Kélner Stadt-Anzeiger, Nr.248, KéIn
25.10.2006, S.248, Sign.06/K

Ericsson: Changing the Way We Look at Television, n.p., n. y (2007) Sign. ####
Europaische Audiovisuelle Informationsstelle: Fernsehen und Medienkonzentration,
Strassburg 2001, Sign. 04/77

Harrison, J. /Woods, L.M.: Defining European Public Service Broadcasting, in: European
Journal of Communication, No. 4/2001, pp. 477 — 504 , Sign. 06/K

Heino, Timo-Erkki: Globalisation, Restructuring and Public Broadcasting: International Ex-
periences, Paper presented at the SABC stocktaking conference , 4.- 5. 11. 2000,
http://www.ifj.org/docs/psb-safrica2.doc, Sign. 06/ K

*Helm, Dieter: Consumers, Citizens, and Members: Public Service Broadcasting and the
BBC, in: Helm, Dieter et al: Can the Market Deliver: Funding Public Service Television in
the Digital Age, Eastleigh 2005, pp. 1 — 22, Sign. 07/29

*Hoffmann-Riem, Wolfgang: Rundfunk als Public Service, Nomos, Baden-Baden 2006, pp.
95 — 105, Sign. 06/K
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Hutchison, David: Remoulding Public Service Broadcasting: The British Experience, 0.0.,
1999, http://info.wlu.ca/~wwwpress/jris/cjc/Backlssues/24.1/hutchis.pap.html, 7 pp.,
Sign.06/K

Inglis, Ken: Changing Notions Of Public Service Broadcasting, 0.0., 0.J.,
http://www.journalism.uts.edu.au/archive/digital/inglis.html, 4 pp., Sign.06/K

Jarvik, Laurence/Laurence Jarvik (eds.): PBS. Behind the screen, Forum Prima Publish-
ing, Rocklin 1997/1998, Sign. 99/120

Kaumanns, Ralf/Siegenheim, Veit: Handy-TV — Faktoren einer erfolgreichen Markteinfiih-
rung, Ergebnisse einer reprasentativen Primarstudie, in: Media Perspektiven, No.
10/2006, pp. 498-509 http://www.ard-werbung.de/mp, Sign. 06/K MP10

Kleist, Thomas: Die Medienrichtlinie — Geplante Neuregelungen fir Fernsehsendungen.
Impulsreferat beim 6. EMR-Panel im Rahmen der Medientage Miinchen, 19. Oktober
2006, Mlnchen 2006, Sign. 06/K

*Kops, Manfred: What is Public Service Broadcasting and How Should It Be Financed?
(Summary), Institute for Broadcasting Economics, Working paper No. 145 _se, Cologne
2001; http://www.rundfunk-institut.uni-koeln.de/institut/ pdfs/14501se.pdf, Sign. 05/129

*Kops, Manfred: The German Media Order. A Model for China? Working Papers of the
Institute for Broadcasting Economics, Cologne University, No. 215e, Cologne 2006,
Sign. 06/196

Ledbetter, James: Made possible by... The Death of Public Broadcasting in the States,
British Library Cataloguing in Publication, London 1999, Sign. 99/113

Lee, David: Uncertain vision: what future for the BBC? Im Internet: http://www.
opendemocracy.net/articles/ViewPopUpAtrticle.jsp?id=8articleld=2305, Sign. 06/K

*Libertus, Michael: Essential Aspects Concerning the Regulation of the German Broadcast-
ing System. Historical, Constitutional and Legal Outlines, Working Papers of the Institute
for Broadcasting Economics, No. 193, Cologne 2004, Sign. 05/117

*Luther, Siegfried/ Broich, Alexander: Wertsteigerung durch Uberlegenes Post-Merger
Management — Am Beispiel Siemens in: Hungenberg, Harald/Meffert, Jirgen(Hrsg.):
Handbuch Strategisches Management, 1.Auflage, Wiesbaden Nov. 2003, S.125 — 142,
ISBN: 3-409-12312-1, Sign.06/K

Machet, Emmanuelle et al.: A Comparative Analysis of Television Programming Regu-
lation in Seven European Countries: A Benchmark Study, The European Institute for the
Media, Dusseldorf 2002

Mailander, Peter: Konzentrationskontrolle zur Sicherung von Meinungsvielfalt im privaten
Rundfunk. Eine vergleichende Untersuchung der Rechtslage in Deutschland, Frank-
reich, Italien, GroBbritannien, Spanien, Osterreich sowie Niederlanden und im Européi-
schen Recht, Nomos, Baden-Baden 2000, Sign. 00/53

Mayhew, Jeremy/Radley-Jones, Luke: Contestable Funding: Lessons from New Zealand,
in: Helm, Dieter: Consumers, Citizens, and Members: Public Service Broadcasting and
the BBC, Eastleigh 2005, pp. 151 — 169

Mosley, Ivo: Dumbing down, Thorverton 2000, Sign. 05/124

N.N.: Submission by the RSA (Royal Society for the encouragement of Arts, Manufactures
& Commerce) to the public consultation on Green Paper on the Review of the BBC’s
Royal Charter, 0.0., Juni 2005, 3 pp., Sign.06/K

N.N.: The Public Service Broadcasting Remit: Today and Tomorrow; European Broadcast-
ing Union — Legal Department, 29.04.1998, DAJ/ew/mp, 2 pp., Sign.06/K

N.N.: SAT-Gebuhr von langer Hand geplant? in: INFOSAT, 20.Jg., Heft 11, Nr. 224, Lu-
xemburg 2006, S. 9 — 10, HC 1106/4094, Sign. 06/K

N.N.: Public service broadcasting, 0.0., 0.J.,
http://assembly.coe.int/Documents/AdoptedText/ta04/EREC1641.htm, Sign.06/K
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N.N.: Digital bringt immer mehr FreiSAT-Digital in: INFOSAT, 20.Jg., Heft 11, Nr. 224, Lu-
xemburg 2006, S. 12 - 17, IR 1106/4093, Sign. 06/K

N.N.: Traditionsprogramm aus GroBbritannien. Européisches Free-TV aus GroBbritannien
in: INFOSAT, 20.Jg., Heft 11, Nr. 224, Luxemburg 2006, S. 22 — 29, JCH 1106/4025,
Sign. 06/K

N.N.: Dreifaches Spiel bei Kabel Deutschland. Der deutsche Kabelmarkt — INFOSAT-Serie
Teil 2 in: INFOSAT, 20.Jg., Heft 11, Nr. 224, Luxemburg 2006, S. 80 — 81, MB
1106/4070, Sign. 06/K

N.N.: INFOSAT-Umfrage: Astra-Verschlisselungsprojekt sté B8t auf Ablehnung in: INFO-
SAT, 20.Jg., Heft 10, Nr. 223, Luxemburg 2006, S. 8 — 11, HC 1006/4057, Sign. 06/K

N.N.: Privat-TV — Bald kein Massenmedium mehr? in: INFOSAT, 20.Jg., Heft 10, Nr. 223,
Luxemburg 2006, S. 20 — 27, IR 1006/4051, Sign. 06/K

N.N.: Neue Meldungen zur ProSieben Sat.1-Ubernahme, 0.0., /2006,
http://medien.hamburg.de/news.do?0k=20916&teaserld=464507&uk=21664&cid=63704
67, 3 pp., Sign.06/K

N.N.: Kabel im Umbruch — Der deutsche Kabelmarkt — INFOSAT-Serie Teil 1 in: INFO-
SAT, 20.Jg., Heft 10, Nr. 223, Luxemburg 2006, S. 90 — 92, MB 1006/4027, Sign. 06/K

N.N.: Warum denn einfach... in: INFOSAT, 20.Jg., Heft 10, Nr. 223, Luxemburg 2006, S.
138 — 140, IR 1006/4028, Sign. 06/K

N.N.: Rote Karte: Astra, RTL und MTV planen ,verkapptes Entgelt-Fernsehen in: INFO-
SAT, 20.Jg., Heft 9, Nr. 222, Luxemburg 2006, S. 8 — 14, HC 0906/4016, Sign. 06/K

N.N.: Indizien fUr Kartellabsprachen in: INFOSAT, 20.Jg., Heft 9, Nr. 222, Luxemburg
2006, S. 16 — 17, HC 0906/4015, Sign. 06/K

N.N.: ARD & ZDF bieten digital viel mehr... in: INFOSAT, 20.Jg., Heft 9, Nr. 222, Luxem-
burg 2006, S. 18 — 22, IR 0906/4010, Sign. 06/K

N.N.: Wenn der Goldesel GEZ bockig wird in: INFOSAT, 20.Jg., Heft 9, Nr. 222, Luxem-
burg 2006, S. 28 — 30, BF 0906/4013, Sign. 06/K

N.N.: TVSMONDE - Auslandssender aus Frankreich in: INFOSAT, 20.Jg., Heft 9, Nr. 222,
Luxemburg 2006, S. 32 — 33, JCH 0906/3938, Sign. 06/K

N.N.: Der heiBeste Import seit Mr.Bean in: INFOSAT, 20.Jg., Heft 9, Nr. 222, Luxemburg
2006, S. 34 — 39, BF 0906/4012, Sign. 06/K

N.N.: Neue Medien als Briicke zum Kulturgut Radio in: INFOSAT, 20.Jg., Heft 9, Nr. 222,
Luxemburg 2006, S. 148, IR 0906/3985, Sign. 06/K

Phillips, Melanie: The BBC’s lost ethic, 2004. Im Internet:
http://www.melaniephillips.com/articles-new/?p=192, Sign. 06/K

Raby, Marc (ed.) Public Broadcasting for the 21th Century, Luton 1996

Reding, Viviane: The role of public service broadcasters in a vibrant and pluralist digital
media landscape, Budapest 2006, 8 S., Sign. 06/K

Reding, Viviane: The Internet — key to freedom, democracy and economic development.
Internet Governance Forum, 30. October 2006, Athens 2006, Sign. 06/K

Rogge, Philipp Sebastian: Nutzergenerierte Inhalte als Erlésquelle fir Medienunternehmen,
Arbeitspapiere des Instituts fir Rundfunkékonomie, Heft 230, KéIn 2007, Sign. ###

Schumacher, Annette: Kabelregulierung als Instrument der Vielfaltssicherung. Analyse
und Perspektiven, Nomos Verl.-Ges., Baden-Baden 2002, Sign. 02/71

Siune, Karen/Hulten, Olof: Does Public Broadcasting Have a Future? In: McQuail,
Denis/Siune,Karen (eds.): Media Policy, Convergence, Concentration and Commerce,
London et al 1998, pp. 23 — 37

Starr, Jerold M.: Public Broadcasting in World Perspective, Barcelona, Spanien Mai 2004,
http://www.cipbonline.org/secondary_pp./towards_a_redefinition.htm, 3 pp., Sign. 06/K
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Somerset-Ward, Richard: Quality Time? The Report Of The Twentieth Century Fund Force
On Public Television, The Twentieth Century Fund Press, New York 1993, Sign. 99/121

Spangenberg, Jochen: The BBC in Transition. Reasons, results and consequences, Dt.
Univ.-Verl., Wiesbaden 1997, Sign. 97/140

Stock, Martin/Réper, Horst/Holznagel, Bernd: Medienmarkt und Meinungsmacht. Zur Neu-
regelung der Konzentrationskontrolle in Deutschland und GroBbritannien, Springer, Ber-
lin/Heidelberg 1997, Sign. 99/173

Swanson, Dorothy Collins: The Story of Viewers for Quality Television, Syracuse, New
York 2000, Sign. 01/185

*Terrington, Simon/Dollar Caroline: Measuring the Value Created by the BBC, in Helm,
Dieter: Consumers, Citizens, and Members: Public Service Broadcasting and the BBC,
Eastleigh 2005, pp. 60 — 78

Thiringer Landesmedienanstalt (ed.): Vielfalt oder Beliebigkeit? KoPad Verlag, Minchen
2000, Sign. 01/110

Tracey, Michael: The Decline and Fall of Public Service Broadcasting, Oxford/New York
1998, Sign. 99/116

Trebbe, Joachim: Der Beitrag privater Lokalradio- und Lokalfernsehprogramme zur publi-
zistischen Vielfalt. Eine Pilotstudie am bayerischen Senderstandort Augsburg, Minchen
1996, Sign. 97/1

Wagner, Gerald: Rupert Murdoch. Die Globalisierung des deutschen Fernsehmarktes, Dirk
Lehrach Verlag, Disseldorf 1999, Sign. 00/194

Withers, Glenn: Regulation Review And Public Broadcasting, 0.0., Mai 1999, 5 pp., Sign.06/K

Withers, Glenn: Public Broadcasting Policy: Two Studies, Discussion Paper No.79, 0.0.,
Nov. 2000, ISBN:0-7315-31220, 20 pp., Sign.06/K

Woldt, Runar et al: Perspectives of Public Service Television in Europe, Disseldorf 1998,
EIM Monograph 24

Woutz, Gertraud/Brosius, Hans-Bernd/Fahr, Andreas: Konvergenz von Nachrichtensendun-
gen aus Zuschauerperspektive, in: Publizistik (49.Jg.), Heft 2, Juni 2004, pp. 152 — 170,
Sign. 06/K

Websites

Data about the market shares of the German TV stations can be found at:
http://www.ip-deutschland.de/ipdeutschland/Service/Marktdaten/TV_national/index.htm

The annual reports of the German “Kommission zur Ermittlung des Finanzbedarfs der
offentlich-rechtlichen Rundfunkanstalten” (KEF) can be downloaded at: http://www.kek-
online.de/; see http://www.kek-online.de/cgi-bin/esc/englisch.html for market shares of
the German TV stations

Basic data about the media in Germany are provided by the "Arbeitsgemeinschaft 6ffent-
lich-rechtlicher Rundfunkanstalten" at:
http://www.ard.de/intern/basisdaten/-/id=8192/18dpbs0/index.html

See also the websites mentioned for section 1.3.

1.5. Literature for the Lecture “Films”

5.1.The Structure of the Private German Film Industry
5.2. Economic Peculiarities of Films
Case Study X: Calculating the Costs and Returns of Films
Case Study Xl: State Aids for the German Film Industry
5.3. The Regulation of the Private German Film Industry
Case Study XlI: “FSK” - Voluntary Self-Control of the German Film Industry
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Ertel, Tanja Nadine: Globalisierung der Filmwirtschaft. Die Uruguay-Runde des GATT.
Eine Analyse zu Okonomie, Politik und Kultur von Film unter besonderer Berilcksich-
tung der Mediengeschichte und der Positionen der Verhandlungspartner EG und USA,
Lang, Frankfurt/Main et al 2001, Sign. 06/K

Europaische Audiovisuelle Informationsstelle: Offentliche Férderung von Film- und Fern-
sehwerken in Europa — Eine vergleichende Analyse, Strassburg, 2004

Filmstiftung NRW (ed.): Produktionsférderung der Filmstiftung NRW, Nomos Verl.-Ges.,
Baden-Baden 2002, Sign. 02/179

Flechsig, Norbert P. (ed.): Filmstatistisches Jahrbuch 2004, Nomos, Baden-Baden 2004,
Sign. 05/33

*Hoskins, Colin/McFadyen, Stuart/Finn Adam: Global Television and Film. An Introduction
to the Economics of the Business, New York 1997

Leeb, Hugo: Kalkulation (lI), Vom Drehplan zum Budget, TR-Verlagsunion GmbH, Min-
chen 1998, Sign. 99/176

Leiner, Dominik: Script, Hochschule flr Film und Fernsehen, Abteilung V — Jg. 2002,
http://www.google.de/search?hl=de&q=Leiner%2C+Dominik%3A+Abteilung+V+%E2%8
0%93+Jahrgang+2002&btnG=Google-Suche&meta Sign. 06/K

*Noam, Eli M./Millonzi, Joel C.: The International Market in Film and Television Programs,
Norwood/New Jersey 1993, Sign. 93/204

Sehr, Peter: Kalkulation (I), Vom Drehbuch zum Drehplan, TR-Verlagsunion GmbH, Mln-
chen 1998, Sign. 99/175

Tracey, Michael: A Taste of Money: Popular Culture and the Economics of Global Televi-
sion, Chapter 9 in: Noam, Eli M./Millonzi, Joel C. (eds.): The International Market in Film
and Television, Norwood 1993, pp. 163 — 197, Sign. 93/204

Warschke, Bettina: Die gesellschaftliche Kontrolle von Mediengewalt: Die Freiwillige
Selbstkontrolle der Filmwirtschaft (FSK), die Bundesprufstelle fir Jugendgefahrdende
Schriften (BPjS) und die Freiwillige Selbstkontrolle Fernsehen (FSF), Johann Wolfgang
Goethe-Universitat Frankfurt am Main, Friedberg/Hessen 2004, S. 1-10,
www.sozpaed.fh-dortmund.de/diederichs/uniffm/pdfs/warschke.pdf, Sign.06/K

Websites:

The German Embassy in Washington, D. C. provides information about the history of German
films at: http://www.germany-info.org/relaunch/culture/arts/performing_arts/film.html

German Films is the national information and advisory center for the promotion of German
films worldwide. The websites provide information about the activities of German Films
and statistics about the success of German films on national and international markets.
http://www.german-cinema.de/

Film20 is a platform of German Film producers: http://www.film20.de/home/index.html
The Filmstiftung NRW reports about actual activites at: http://www.filmstiftung.de/;

There is a blog in English about the “German film production market” at http://ma-projekt5.
hdm-stuttgart.de/ws0607/stud/02/

1.6. Literature for the Lecture “Online Services”

6.1. The Structure of Private Online Services in Germany
6.2. The Structure of Public Service Online Services in Germany
Case Study XllI: Online Services as a New Element of Public Communication?
Case Study XIV: The Legal Limits for Online Services of German PSB
Case Study XV: Audiovisual Media Services and the European TV Directive
6.3. National and International Regulation of Online Services
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Baranes, Edmond/Gassot, Yves: Technological convergence and regulation. Challenges
facing developing countries, Montpellier 2005, pp. 1 — 178, Sign. 06/K

Beardsley, Scott C./Bugrov, Denis/Enriquez, Luis: The role of regulation in strategy —
Companies have everything to gain from linking them; 0.0., 2005,
http://www.mckinseyquarterly.com/article_page.aspx?ar=1691&L2=21&L3=114, 4 pp.,
Sign.06/K

Bollier, David: Asserting the Public Interest in Digital Media. The Challenge for Philanthro-
pies, New York 2000, pp. 1 — 17, Sign. 06/K

Bornemann, Jens Uwe: Das digitale Programmangebot werbefinanzierter Fernsehveran-
stalter, Arbeitspapiere des Instituts flir Rundfunkdékonomie, Heft 184, Kéln 2004, Sign.
04/122

Caparini, Marina (ed.): Media in Security and Governance. The Role of the News Media in
Security Oversight and Accountability, Nomos, Baden-Baden 2004

Eberle, Carl-Eugen: Formen der Finanzierung 6ffentlich-rechtlicher Online-Angebote, Ar-
beitspapiere des Instituts fir Rundfunkékonomie, Heft 178, KéIn 2003, Sign. 04/69

Européische Audiovisuelle Informationsstelle: Die zukiinftige Verbreitung audiovisueller
Dienste, Strassburg 2005, Sign. 05/102

Gerhards, Maria/Mende, Annette: Offliner: ARD/ZDF-Offline-Studie 2005 - Zwischen An-
naherung und bewusster Distanz zum Internet, in: Media Perspektiven, Nr. 8/2005, pp.
380 — 395; http://www.ard-werbung.de/showfile.phtm|/08-2005_gerhards.
pdf?foid=15243, Sign. 06/K MP8

Ha, Ju-Yong/Dick, Steven J./Kwan Ryu, Seung: Broadcast Via the Internet: Technology,
Market, and the Future, in: Trends in Communication, Vol. 11/ No. 2/2003, pp. 155 — 16,
Sign. 03/113

*IBM Business Consulting Services: Media and entertainment 2010, http://www.google.de/
url?sa=U&start=60&qg=http://www-935.ibm.com/services/us/imc/pdf/ge510-3569-01f-
media-2010.pdf&e=14905&ei=jpILRYSeCZrK-QL83eziCA&usg=
__ebaRFM9IDdUGmMOcNnBKPUg_fq70=, (2003), Sign. 06/K

Kah, Volkmar: Momentaufnahmen - ein Berufsbild im Wandel, 2006, pp. 9 — 11, Sign. 06/K

*Khiabany, Gholam: Globalization and the Internet: Myths and Realities, in: In: Trends in
Communication, Vol. 11/No. 2/2003, pp. 137 — 154, Sign. 03/113

*Klingler, Walter/Windgasse, Thomas: Mediennutzung und Lebenswelten 2005, in: Media
Perspektiven, Nr. 9/2005, pp. 449-464, http://www.ard-werbung.de/mp, Sign. 06/K MP9

*Limmer, Christoph: Fernsehempfang und PC/Online-Ausstattung in Europa, in: Media
Perspektiven, Nr. 9/2005, pp. 478 — 486, http://www.ard-werbung.de/mp/, Sign. 06/K
MP9

Losseff-Tillmanns, Gisela/Kops, Manfred (eds.): Public Communication and the New Me-
dia, Working Papers of the Institute for Broadcasting Economics, No. 131, Kéln 2000 ,
Sign. 01/92

Noam, Eli: Will Internet TV Be American? In: Trends in Communication, Vol. 11/No. 2/
2003, pp. 101 — 110, Sign. 03/113

Oehmichen, Ekkehardt/Schréter, Christian: Junge Nutzertypen: Aktiv-dynamischer Um-
gang mit dem Internet, in: Media Perspektiven, Nr. 8/2005, pp. 396 — 406, http://www.
ard-werbung.de/mp/, Sign. 06/K MP8

O’Reilly, Tim: What is Web 2.0. Design Patterns and Business Models for the Next Gen-
eration of Software, 2005, pp. 1 — 14, Sign. 06/K

Owen, Bruce M.: The Internet Challenge to Television, Harvard University Press, Cam-
bridge/London 1999, Sign. 00/17

Pratt, Andy C.: New media, the new economy and new spaces, London, 2000, pp. 425 —
436, Sign. 06/K
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Santelli, David: Ensuring the Sustainability of Online Cultural and Heritage Content. From
an Economic Model to an Adapted Strategy, Canada, 2004, www.pch.gc.ca/progs/pcce-
ccop/reana/pubs/economic_model/economic_model_e.pdf , 58 pp., Sign. 06/K

Scherer, Helmut/Schlitz, Daniela: Das neue Medien-MenU: Fernsehen und WWW als
funktionale Alternative? In: Publizistik (49.Jg.), Heft 1, 2004, pp. 6 — 24, Sign. 06/K

Schulz, Wolfgang/Held, Martin/Kops, Manfred: Perspektiven der Gewéahrleistung freier 6f-
fentlicher Kommunikation, Nomos, Baden-Baden 2002, Sign. 02/46

*Schulz, Wolfgang/Jirgens, Uwe/Held, Thorsten/Dreyer, Stephan: Regulation of Broad-
casting and Internet Services in Germany. A brief overview, Working Papers of the Hans
Bredow Institute, No. 13, Hamburg 2002, Sign. 06/K

Stierle, Michael H.: Neue Okonomie: Charakteristika, Existenz und Herausforderung fir
die Wirtschaftspolitik. In: Aus Politik und Zeitgeschichte, Beilage zur Wochenzeitung
.Das Parlament®, 23. Februar 2001, pp. 15 — 22, Sign. 06/K

Van Eimeren, Birgit/Frees, Beate: ARD/ZDF-Online-Studie 2005 - Nach dem Boom: Gr& 8-
ter Zuwachs in internetfernen Gruppen, in: Media Perspektiven, Nr. 8/2005, pp. 362 —
379; can be downloaded like the former ARD/ZDF-Online-Studies from http://www.
daserste.de/service/studie.asp, Sign. 06/K MP8

Vesting, Thomas: The Network Economy as a Challenge to Create New Public Law (be-
yond the State). In: Ladeur, Karl-Heinz (ed.): Public Governance in the Age of Global-
ization, Ashgate Publishing, Aldershot — Burlington, 2005, pp. 247 — 287, Sign. 06/K

VoB, Peter: Online-Dienste als unverzichtbare Aufgabe des 6ffentlich-rechtlichen Rund-
funks, Arbeitspapiere des Instituts fir Rundfunkékonomie, Heft 177, Kéln 2003, Sign.
04/68

Vox Internet: Users and consumers on the Internet: redefining supply and demand? Im
Internet: http//www.voxinternet.org/article.php3?id_article=19, 2006, 7 pp., Sign. 06/K

Websites:

Studies about the growing influence of the new media can be found at:
http://www.zdnet.de/news/print_this.htm?pid=39120075-39001023c

PriceWaterhouseCoopers publishes studies about the electronic media at:
http://www.pwc.com/ and the national website at http://www.pwc.de/

Also McKinsey regularly publishes studies about the electronic media at:
http://www.mckinsey.comm

JupiterResearch “provides unbiased research, analysis and advice, backed by proprietary
data, to help companies profit from the impact of the Internet and emerging consumer
technologies on their business” at http://www.jupiterresearch.com/bin/item.pl/home

The debate about the regulation of the electronic media by the European Community,
especially the revision of the European TV directive (now: European directive for audio-
visual media products) can be observed at:
http://ec.europa.eu/comm/avpolicy/index_en.htm

1.7. Literature for the Lecture
“Perspectives of the German Mass Media Order”

7.1.The Importance of the Different Media over Time
7.2. The Market as the Dominant Provider of the Media?

Case Study XVI: The Future of Public Service Broadcasting in Germany
7.3.Regulated Self-Regulation of the Media?

Case Study XVII: Ethic Standards of Journalism and Economic Constrains
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marktes; Arbeitspapiere des Instituts fir Rundfunkékonomie, Heft 206, Kéln 2005, Sign.
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Chung, Doo-Nam: Legitimationsgrundlagen und Zukunftschancen des 6ffentlich-
rechtlichen Fernsehens in Deutschland, Peter Lang, Frankfurt 2002, Sign. 02/35
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Fernsehens. Technologische und 6konomische Aspekte und Leistungsvergleich im
westeuropaischen Kontext, Peter Lang, Frankfurt am Main 2001, Sign. 02/35

Dargel, Christian/Swoboda, Wolfgang H./Theunert, Helga: Die Rundfunkgebuhr. Verfas-
sungs-, finanz- und europarechtliche Probleme ihrer Erhebung und Verwendung, Peter
Lang, Frankfurt am Main 2002, Sign. 02/102

Dargel, Christian: Die Rundfunkgebuhr. Verfassungs-, finanz- und europarechtliche Prob-
leme ihrer Erhebung und Verwendung, Peter Lang, Frankfurt/Main 2002, Sign. 02/102
Donges, Patrick/Puppis, Manuel (eds.): Die Zukunft des 6ffentlichen Rundfunks. Internatio-

nale Beitrage aus Wissenschaft und Praxis, Herbert von Halem, Kéln 2003, Sign. 03/58
Elitz, Ernst: Quality Management: Untapped Economic Potential of German Broadcasting
Services; Working Papers of the Institute for Broadcasting Economics, No. 214, Co-

logne 2006, Sign. 06/179

Fiedler, Christoph: Schleichende Aushéhlung der Presse- und Meinungsfreiheit durch die
Européische Union? In: AfP, 37. Jg. (2006), H. 4, pp. 320 — 327, Sign. 06/K

Gréatz, Reinhard: Die Vertretung gesellschaftlicher Gruppen in den Rundfunkraten und ihre
Entscheidungs- und Kontrollaufgaben, Reihe Arbeitspapiere des Instituts fir Rundfunk-
6konomie an der Universitat zu Kéln, No. 11, Kéln 1994, Sign. 99/211

Gratz, Reinhard: Die Willensbildung in der ARD - eine kritische Darstellung, Arbeitspapiere
des Instituts fir Rundfunkékonomie, No 37, KéIn 1995, Sign. 99/221

Gratz, Reinhard: Gremien in 6ffentlich-rechtlichen Rundfunkanstalten. Entscheidungs-
trager oder Erflllungsgehilfen? Reihe Arbeitspapiere des Instituts fiir Rundfunkékono-
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Hagen, Lutz M. (ed.): Europaische Union und mediale Offentlichkeit, Herbert von Halem,
Kéin 2004, Sign. 04/80

Hagen, Lutz M.(Hrsg.): Europdische Union und mediale Offentlichkeit, Herbert von Halem
Verlag, Kéln 2004, Sign. 04/80

Hallenberger, Gerd/Nieland, J6rg-Uwe(Hrsg.): Neue Kritik der Medienkritik. Werkanalyse,
Nutzerservice, Sales Promotion oder Kulturkritik? Halem Verlag, Kéln 2005, Sign. 05/80

Hammer, Hans-Otto (ed.): Wieviel Macht den Raten? Rundfunkaufsicht — zur gesellschaft-
lichen Kontrolle des Rundfunks, Schiiren 2004, Sign. 06/117
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Hemmer, Hans-Otto(Hrsg.): Wieviel Macht den Raten? Rundfunkaufsicht - zur gesell-
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Hoffmann-Riem, Wolfgang: Regulierung der dualen Rundfunkordnung Grundfragen, No-
mos Verl.-Ges., Baden-Baden 2000, Sign. 00/117

Kleinsteuber, Hans J./Thomas, Barbara: Der deutsche Rundfunk auf internationaler Ebe-
ne, in: Schwarzkopf, Dietrich (ed.): Rundfunkpolitik in Deutschland, Band 2, DTV, Min-
chen 1999, pp. 1008 — 1071, Sign. 01/215

Krausnick, Daniel: Das deutsche Rundfunksystem unter dem Einfluss des Europarechts,
Duncker & Humblot, Berlin 2005, Sign. 05/38

Krausnick, Daniel: Das deutsche Rundfunksystem unter dem Einfluss des Europarechts,
Duncker & Humblot, Berlin 2005, Sig. 05/38

Landesanstalt fur Medien Nordrhein-Westfalen (LfM): Gemeinsame Richtlinien der Lan-
desmedienanstalten fir die Werbung, zur Durchfihrung der Trennung von Werbung
und Programm und flir das Sponsoring im Fernsehen, Disseldorf 2000, Sign. 05/92

Landesanstalt fur Rundfunk Nordrhein-Westfalen (LfR): Rundfunkrechtliche Grundlagen
der LfR Rundfunkgesetze fiir das Land Nordrhein-Westfalen (LRG NW), Diisseldorf
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Lucht, Jens: Der 6ffentlich-rechtliche Rundfunk: ein Auslaufmodell? Grundlagen - Analy-
sen — Perspektiven, VS Verlag fur Sozialwissenschaften, Wiesbaden 2006, Sign.
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Marti, Arno: Die audiovisuelle Politik der EU. Okonomische und kulturelle Ziele in einer
europaischen Medienordnung, Nomos, Baden-Baden 2004, Sign. 04/189
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im Lichte des Amsterdamer Rundfunkprotokolls. Eine Untersuchung zur wettbewerbsrechtli-
che Bedeutung des "Protokoll Gber den éffentlich-rechtlichen Rundfunk in den Mitglied-
staaten” fir die mediale Daseinsvorsorge, Duncker & Humblot, Berlin 1995, Sign. 05/37

Stulz-Herrnstadt, Michael: Nationale Rundfunkfinanzierung und europaische Beihilfe-
aufsicht im Lichte des Amsterdamer Rundfunkprotokolls, Duncker & Humblot, Berlin
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Schwarzkopf, Dietrich (ed.): Rundfunkpolitik in Deutschland, Band 2, DTV, Miinchen
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Websites:

The decisions of the German Supreme Court ("Bundesverfassungsgericht") on Broadcast-
ing and the Media in general can be downloaded from
http://www.bundesverfassungsgericht.de/entscheidungen.html

The "Arbeitsgemeinschaft der Landesmedienanstalten” (the association of German regula-
tory authorities for commercial broadcasters) reports about the German broadcasting
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1.8. Literature for the Lecture
. “Perspectives of the International Mass Media Order”

8.1. The Economic and Political Consequences of Globalization for the Media
Case Study XVIII: Do the Mass Media Promote the Dialogue between Cultures?
Case Study XIX: The UNESCO Convention on Cultural Diversity

8.2. The Market, the State, and the Civil Society as Providers of the Media
Case Study XX: Perspectives for the Media Orders of Selected Countries
8.3. National and International Regulation of the Media
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http://www.ebu.ch/; especially the position papers and conference materials that are
provided there.

Also see the websites of the European Commission on Audiovisual and Media Policy at:
http://ec.europa.eu/comm/avpolicy/index_en.htm
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cussed by http://www.telecoms.com/itmgcontent/tcoms/



